
Products are our identity



Democratic 
Design



The 8 circular product 
design principles 

• Design for renewable or recycled materials
• Design for standarisation
• Design for care
• Design for repair
• Design for adaptability
• Design for disassembly and reassembly
• Design for remanufacturing
• Design for recyclability
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What is 
Polish Consumers’ 

Perspective? 



„Enough of this talk about
the Climate!”
Poles are learning to live with the climate catastrophe. 

• Since 2019, Poles have consistently identified climate 
change and environmental pollution as one of the most 
important threats to the world we live in. 

• However, the severity of climate threats has decreased 
significantly. 

• It seems that the current narrative of politicians, companies 
and the media around the climate catastrophe, instead of 
causing mobilisation, has caused habituation and 
familiarisation. 



21% of Poles are lost, anxious, but open to change,
 just not knowing what they could do.

The group of people ready to act and make sacrifices 
has shrunk twofold!

The biggest group that wants to 
peacefully enjoy the achievements of 
civilization 
– live well, and not talk or think about 
the environment



Q10. What is preventing you from doing more to help reduce climate change? Please select three. 
*Statement wording changed in 2023, **New statement in 2023

Barriers and Motivators

Barriers to climate action, combined top three

Significantly higher 
than 2021

Significantly lower 
than 2021

Source: People & Planet Consumer Insights & Trends Poland, 2023, Ingka Group x Globescan
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Source: U&A, 2023, IQS
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Antigreenwashing  Perspective
Every second message from producers on the Polish market 
about ecology is unclear, misleading or unfounded 

The new legal EU regulations will be a regulatory "tsunami" that 
will sweep away all manifestations of greenwashing from the 
European market and ensure that eco-marketing is implemented 
reliably. 

(„Human  attacks" from 2024). 



How to inspire and enable the 
Poles to  live a more 

sustainable and circular life 
with the help of IKEA products?
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Sustainability
Mythbusters
ProductsAffordable 

+ 
Easy to use

+
Bring concrete savings 

to wallets and planet



IKEA products for healthy and 
sustainable living 

under tests

by external, widely recognized scientific research institutes  



Main purpose and 
methodology

• What savings the products generate when you use them - for 
you and for the planet 

• 5 categories: energy savings, water savings, waste minimization, 
life cycle length and food waste prevention.

• 29 selected products 

• The team of experts from IGSMiE PAN and INNOWO developed a 
research methodology for most of IKEA's reference products at 
the theoretical level, some products were subjected to 
empirical research



Living Lab

On the premises of the Polish Academy of 
Sciences, a so-called Living Lab was 
created, in which selected reference IKEA 
products were placed. 

The aim of creating the laboratory was to 
conduct empirical research and tests on 
selected IKEA products. 

In order for the products to be tested in 
conditions close to real ones (i.e. home 
conditions in which the products are used), 
IKEA designers designed two laboratory 
rooms, i.e. a kitchen room and a "rest 
room".



Report
Research results were developed along with conclusions 
and further recommendations.



LADDA 2450 rechargeable 
batteries

in comparison with traditional batteries 
after charging them 500 times
you can save 
PLN 1990
You can reduce Co2 emissions by almost
100 kilo



Customer Communication Package

www.ikea.pl/produkty
In-store product communication



Carbon footprint calculator



Sustainability 
‚By the way’  
Mythbusters
Campaign



TACK!
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